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I N T R O D U C I N G  M Y  
A I  C L O N E

AI isn't going to make life easier
 it's going to make hard things better. 
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B U I L D I N G  A I  

C L O N E  W I T H  

M Y  L I N K E D I N

 AVATA R  

AI isn't going to make life easier
 it's going to make hard things better. 
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U S I N G 
C L A U D E  
F OR  MY 
A I  C L ON E

Hello everyone, I'm Bruce's AI clone, and I'm basically the AI equivalent of 
a LinkedIn notification that actually has something useful to say. Today I'm 
here to introduce Bruce Bixler, who' has been mastering LinkedIn for 17 
years... which is longer than most of us have had smartphones. Bruce has 
watched LinkedIn evolve from a place where people just stuff their profile 
with keywords to a platform that they can list their professional skills, 
accomplishments as well as successes. 

And lately, he's figured out how AI tools like me can actually make your 
LinkedIn game sharper, not weirder. So, whether you are job hunting, 
selling, or just trying to figure out why your posts get zero engagement, 
Bruce is the guy who'll show you the playbook. Take it away, Bruce."

I use prompt for Claude to write my script, then edit the script for my audience.
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U S I N G  
E L E V E N  
L A B S  F O R  
M Y  A I  C L O N E

V O I C E
"Hello everyone, I'm Bruce's AI clone, and I'm basically the AI equivalent of 
a LinkedIn notification that actually has something useful to say. Today I'm 
here to introduce Bruce Bixler, who' has been mastering LinkedIn for 17 
years... which is longer than most of us have had smartphones. Bruce has 
watched LinkedIn evolve from a place where people just stuff their profile 
with to a platform that they can list their skills, accomplishments as well as 
successes. 
And lately, he's figured out how AI tools like me can actually make your 
LinkedIn game sharper, not weirder. So, whether you're job hunting, selling, 
or just trying to figure out why your posts get zero engagement, Bruce is the 
guy who'll show you the playbook. Take it away, Bruce."

I take a copy of my script and upload it to 
Eleven Labs to convert from text to audio
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U S I N G  D  D - I D  
F O R  M Y  A I  
C L O N E  
A N I M AT I O N

I take the audio from Eleven Labs and add it to my avatar from D-ID
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RESULT IS  MY 
AI  CLONE
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Build an AI Clone
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BUILD MY 
AI  CLONE 
ANIMATION
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Build an AI Clone
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Type into a search box to find a candidate for these roles.  Here are the ten job descriptions [Paste all 10 job 
descriptions here] Based on the language the appears most frequently and most prominently across these 
descriptions. Give me the following.

1. HEADLINE 3 Skill-rich headline options under 220 characters. Lead with the exact job title recruiters search 
for. Then layer in 3 – 5 most repeated skills or specialties. No vague phases like “passionate” or results-
oriented.

2. ABOUT SECTION:  You have 2500 characters to use in this about section to describe what you do, who you 
solve problems for, and how you help them. Include top 15 skills.  

3. TOP 5 SKILLS: the 5 most searched skills to pin to the bottom of my “About Section” and at the top of my  
    “Skills Section”. These should be the exact terms (not synonyms) that recruiters fill for ranked by how often 
    the appeared in the job descriptions.

4. FULL SKILLS SECTION a list of 90 – 100 additional skills to add using the exact wording from the job 
    descriptions, so my profile matches the widest range of recruiter searches. 

5. EXPERIENCE SECTION For each of my main roles tell me which skills and phrases to work naturally into the 
    role description and bullet points. Map specific skills to the type of role they best fit so the language is   
    woven through my experience not just listed for each recommendation, briefly note how often the word or 
    skills appeared across the ten descriptions (e.g. “appeared in 8 of 10”) so I know what to prioritize. 

Use only the actual language from the descriptions. DO NOT invent terms.
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Dot be afraid to start over again this time, you are not 
starting from scratch, you’re starting from the experience.
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Strategy is the first step in turning your invisible 
LinkedIn profile in to the visible. ”They can’t find you 
if you aren’t visible!
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https://www.youtube.com/watch?v=ji9nY1h8uaI

https://www.youtube.com/watch?v=ji9nY1h8uaI
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Most people have not touched their 
LinkedIn profile since they last needed a 
job. 

And hiring managers and recruiters can 
tell immediately!

The problem is almost always the same.

Your headline is just your current job title. 
Recruiters are searching for a solution to 
their problem; your job title tells them 
nothing about your VALUE.
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LinkedIn VALUES
Job Title
Industry
Location(s)
Open to Work 
Preference(s)
Services
Companies
Dates
Skills
Education
Schools
Degrees
Certifications
Languages
Experience
Volunteer Exp

 

All of these must 
match exactly, no 
extra (s), the way 
they are on 
LinkedIn. You 
cannot use your 
own  made –up 
Job titles, skills, 
and dates must 
have begin and 
an end date. 
Education 
degrees must be 
exactly the way 
the school has 
them titled.
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The skills attributes or market values SKILLS 

Digital Marketing Wizard, B2B Sales Evangelist, Accounting Jedi, Chief Bisquit Dunker 
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The  attributes  or market values  JOB TITLES

“January 2023 LinkedIn Introduced 520 New Industries
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LinkedIn VALUES

A title will help LinkedIn sort you.

A headline will help LinkedIn Frame you. 

An about section will make LinkedIn 
understand your direction 

Experience will help LinkedIn evaluate your 
proof

Skills will help LinkedIn classify your 
capabilities

Certifications will help LinkedIn validate 
your expertise

Featured content will help LinkedIn and 
recruiters see your work in action.

Posts will help LinkedIn understand what 
you talk about.

Comments will help LinkedIn understand 
which conversations you belong in.

Recommendations will help LinkedIn and 
humans trust what you do.

None of  these signals works perfectly on its 
own. None of  these should be treated like 
MAGIC. United, they will make you stand 
out.
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LinkedIn’s algorithm prefers to show people with social proof behind their work 
first. Make sure if you want to be seen in LinkedIn’s search results, it’s definitely in 
your best interest to focus on requesting and showing 5 - 10 recommendations.

Testimonials work, and what’s great about LinkedIn recommendations is that they 
are dated, the working relationship is displayed, and it comes directly from the 
client or colleague, making them appear more legitimate.

Please notice that the text in your recommendation section is about 50% 
larger than the text anywhere else on your LinkedIn profile. The difference 
is even more noticeable when you check out your profile 
recommendations on mobile. From a visual standpoint, by design, people 
pay closer attention to this part of your profile.
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Follow all 50 but focus on 20%. Comment on the updates of the 20% (10) 
target companies. 

MINIMUM of 10 words.
 “Great Post” or “Thanks for Posting” these are considered  low liquidity, 
“BOT” responses or poor quality according to LinkedIn.

Next search the company for 10 people to connect with, choose 20% 2 
that you would work with or for, research their profile, find something in 
common.

Especially if you have schools in common. Send a personalized 
connection request. If these two don’t connect rinse and repeat.
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Follow 50 TARGET companies on LinkedIn 
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I'm interviewing for a job Biological Sciences Division at the 
University of Chicago what information can you give so that I 
can answer questions about the University and what problems I 
can solve that may be the reason they are searching for training 
and education manager

GO TO  PERPLEXITY Prompt for LinkedIn Target Company
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Problems they may be trying to solve
• Keeping training consistent across many audiences: 

undergrads, PhD students, medical students, postdocs, 
residents, fellows, and continuing education learners. 
biologicalsciences.uchicago

• Improving communication and coordination across 
departments, centers, and programs in a very large division. 
biologicalsciences.uchicago

• Building stronger professional development and career 
advancement pathways, especially for biosciences and 
medical trainees. biologicalsciences.uchicago

• Scaling new programs, including master’s education and 
innovative professional programs in the biological sciences.

https://biologicalsciences.uchicago.edu/education
https://biologicalsciences.uchicago.edu/about
https://biologicalsciences.uchicago.edu/education
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U S I N G  
P E R P L E X I T Y   
F O R  
L E A R N I N G  
A B O U T  T H E  
C O M PA N Y

1. Understanding Content Engagement: Perplexity can help 
assess how well-written and engaging your LinkedIn profile 
content is. Use Perplexity to make sure that your content is 
clear and easy to understand, which can make your profile 
more appealing to recruiters and connections. 

2. Optimizing Skills: By analyzing the results of Perplexity of 
different sections of your LinkedIn profile, you can identify areas 
where skill usage might be improved. Incorporating relevant 
industry-specific skills in a natural way can make your profile 
more discoverable in LinkedIn search results. 

3. Improving Profile Summaries: Perplexity can be used to refine 
the language in your profile summary and experience sections. 
By using Perplexity, you can make these sections more concise 
and compelling, increasing the chances that readers will stay 
engaged and get a better sense of your professional identity. 
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(V)ery (I)mportant (P)oint!

When searching on LinkedIn you are NOT searching ALL of LinkedIn, you are ONLY searching

                                       YOUR NETWORK!!!!!!!

First Degree Connections, 2nd Degree Connections, 3rd Degree Connections, and Group members 

The 5 largest groups on LinkedIn have 8,500,000 members

If you are NOT in these LinkedIn groups your 
profile will not be VISIBLE to those

 8.5 million members.
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Join The 5 largest AI groups on LinkedIn 

Join the 10 largest Groups on LinkedIn

Join the 10 largest HR Groups on LinkedIn

Join 10 Industry Specialty Groups on LinkedIn

Join 10 Local Networking Groups on LinkedIn 
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LinkedIn increased the limit for 
skills on profiles to 100, allowing 
users to showcase a broader range 
of abilities network connections.

This change is designed to improve 
user engagement with cutomers/ 
clients and make profiles more 
comprehensive.
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Communication is the most 
frequently listed skill on LinkedIn 
members’ profiles. To differentiate 
yourself, it will help to CALL out 
the specific skills you have that fall 
under that broad umbrella:

•Speechwriting
•Executive comms
•Internal comms
•Blog writing
•Copywriting
•Visual communication
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Top Overall Skills on 
LinkedIn

1.Communication
2.Teamwork
3.Problem-solving
4.Analytical skills
5.Leadership
6.Sales
7.Management
8.Data analysis
9.Team leadership
10.Organizational 
skills

Most In-Demand Skills

1.Communication
2.Customer service
3.Leadership
4.Project management
5.Management
6.Analytics
7.Teamwork
8.Sales
9.Problem-solving
10.Research
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https://www.youtube.com/watch?v=GbGffFCR7jU&t=1s

https://www.youtube.com/watch?v=GbGffFCR7jU&t=1s
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BONUS!
https://linkedin.github.io/career-explorer/    go to career explorer

https://linkedin.github.io/career-explorer/
https://linkedin.github.io/career-explorer/
https://linkedin.github.io/career-explorer/
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https://opportunity.linkedin.com/en-us?trk=eg_fow_cp_opportunity&lr=1 

 

https://opportunity.linkedin.com/en-us?trk=eg_fow_cp_opportunity&lr=1
https://opportunity.linkedin.com/en-us?trk=eg_fow_cp_opportunity&lr=1
https://opportunity.linkedin.com/en-us?trk=eg_fow_cp_opportunity&lr=1
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https://opportunity.linkedin.com/en-us?trk=eg_fow_cp_opportunity&lr=1
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AEO (Answer Engine Optimization)
It's closely related to — but distinct from — traditional SEO 
(Search Engine Optimization) and GEO (Generative Engine 
Optimization), with the focus shifting from "rank on Google" 
to "be the answer AI gives.“

Given your work in personal branding and LinkedIn, AEO is 
increasingly relevant for thought leaders who want 
their expertise to be the source AI tools cite 
when answering questions in their niche
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C L A U D E  
F O R  M Y  A I  
C L O N E
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Job Interview 
https://www.youtube.com/watch?v=-v1OLMjG52I&t=5s

https://www.youtube.com/watch?v=-v1OLMjG52I&t=5s
https://www.youtube.com/watch?v=-v1OLMjG52I&t=5s
https://www.youtube.com/watch?v=-v1OLMjG52I&t=5s
https://www.youtube.com/watch?v=-v1OLMjG52I&t=5s
https://www.youtube.com/watch?v=-v1OLMjG52I&t=5s
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REMEMBER ITS NOT 
WHICH TOOL YOU USE,

 IT’S HOW WELL YOU USE 
THE TOOL!!. 
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 I F  Y O U  N E E D  E D U C AT I O N  A B O U T  T H E  3 5 0  N E W  L I N K E D I N  
F E AT U R E S  S I N C E  2 0 2 1  A N D  U P D AT E  Y O U R  L I N K E D I N  

P R O F I L E  S E N D  M E  A N  E M A I L !

I F  Y O U  WA N T  T O  L E A R N  T H E  B A S I C S  O F  A I ,  C L A U D E ,  
C H AT G P T,  G E M I N I  O R  A N Y  O F  T H E  O T H E R  4 7 , 5 0 0  A I  

T O O L S  S E N D  M E  A N  E M A I L !

C O N N E C T  W I T H  M E  O N  L I N K E D I N  O R

E M A I L  M E  

B R U C E B I X 4 9 @ G M A I L . C O M
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Contact Information

BruceBix49@gmail.com

http://www.linkedin.com/in/brucebix
ler49

@BruceBixler49

THANK YOU

mailto:BruceBix49@gmail.com
http://www.linkedin.com/in/brucebixler49
http://www.linkedin.com/in/brucebixler49
https://twitter.com/

